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Once again, we take the opportunity  to continue with our usual 
exercise of transparency and analysis with the publication of 
our Annual Report. This document allows us to evaluate our 
achievements, our evolution and our history, as well as our 
commitments regarding Sustainability and Corporate Social 
Responsibility.

Sustainability has always played a central role in our 
strategies, in a totally natural manner. Our products come from 
the land, which we must respect via responsible exploitation 
that will allow future generations to continue enjoying its 
fruits. Day after day, we work to extend these practises to our 
suppliers with strict programmes.

Great international challenges continue to generate 
turmoil in the financial and commodities markets, testing 
the strength of companies worldwide on a daily basis. We are 
beginning to incorporate some of them into our day-to-day 
life almost as a natural function, accepting them as part of 
“the new normality”.  We are fostering structural changes in 
our organisations that give us the required flexibilityl to ensure 
the success of our projects.

Borges Agricultural & Industrial Edible Oils has not been 
oblivious to these challenges, and we can confirm that this 
has been one of the most complicated years in our recent 
history. The Group’s results have been influenced by crop 
uncertainty and variability, as well as the abrupt movements 
of the market, significantly affecting our positions with regard 
to olive oil, and consequently the Group’s profit.

However, looking beyond the confines of immediate 
results, this has undoubtedly been a great year.  A year in 
which important foundations have been laid down, ones 
which should guarantee a promising future for the company 
in all its areas. Our internationalisation remains unstoppable, 
with a significant reinforcement of our leadership in emerging 
markets as well as attendance of the key international trade 
fairs in our field.

The acquisition of the century-old Italian company Ortalli 
by the Group deserves a special mention. This incorporation 
represents our Group’s entry into Italy, with modern facilities 
now established in the Modena region. We are making the most 
of a market, a history, a source and a calibre of know-how fully 
in line with our history and objectives. With this integration, 
Ortalli will package more than 10 million bottles per year and 
will be among the top five Italian producers of Modena vinegar 
and balsamic glazes.

However, we should not let trust become complacency or 
conformism. We must continue every day to evolve, hope and 
improve. It is never too late to pursue our dreams, and ours is 
to become the gold standard for sustainability in our industry, 
to become an even more committed, sustainable and efficient 
company. This is our focus, now and for the future.

LETTER FROM THE PRESIDENT

RAMON PONT AMENOS
President of Borges Agricultural & Industrial Edible Oils
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We are part of a family-owned food processing com-
pany with Mediterranean origin whose beginnings can 
be traced back to 1896.

We are leaders in the industrial processing, pack-
aging and marketing of olive oil, seed oil and Modena 
vinegar, having historically sustained steady market 
shares for these products and a consolidated business, 
driven by a strong international commercial network 
making sales in 53 countries, an excellent reputation in 
our sector and a household name for quality products. 
Our goal is to create value for our stakeholders, based 

on quality and innovation, offering consumers the 
standards and qualities of the enjoyment of Mediter-
ranean life.

Internationalisation has been part of our DNA since 
the first exports began in 1957. Today we have six fac-
tories and two international commercial head offices 
that serve our customers and consumers around the 
world. We remain faithful at all times to our values: 
professional ethics, quality as a principle, tradition, 
trust, profitability, sustainability, vision of the future, 
a global scale, customer guidance and innovation.

MAIN FIGURES FOR THE YEAR:

WHO WE ARE We have quality-control checks at all stages of the production process, forming an active part of the value chain of our custo-
mers and guaranteeing traceability and food safety.

53
SALES DESTINATION 

COUNTRIES 

358
EMPLOYEES

254.776
TONS SOLD

429.915.000 
EUROS IN SALES 
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INDUSTRIAL
Our industrial activity focuses on the grinding, extraction, 
refining and packaging of olive oil and seed oil, and balsamic 
vinegar production in Modena. Through our production pro-
cesses, we can adapt to the requirements of even our most 
demanding customers.

SUPPLY
We have our own mills, strategically located in the pro-
duction areas, that together with the network of mills 
that operate exclusively for our group and the farms net-
work, allow us to guarantee the traceability and quality of 
our products.

PACKAGING
We produce and package for some of the most prestigious 
brands in the field.

AGRO-FOOD INDUSTRY
Specific products to meet the needs of each client.

COMMERCIAL Our main areas of business:



1896 

Antonio  Pont  and Dolores 
Creus begin their business 
project.

1939

The Company‘s first oil ex-
tractor is installed in Tárrega 
and also a refinery.

1957 

First exports of olive oil in 
bulk.

 

1964 

Construction of the first 
packaged oils factory.

1967 

The Group sets itself up in An-
dalusia to consolidate its raw 
material supply network.

1996

Entry into the market for Nor-
th Africa, establishing our 
subsidiary in Tunisia.

1998

Construction of a mill in Al-
mería  for the purchase and 
grinding of olives.

Installation of the Group’s 
first co-generation plant.

2011

PET packaging Tunisia facility.

2012

Entry into the capital of Capri-
cho Andaluz, with an oil mill 
and a bottling plant.

2016

Acquisition in Italy of the 
company Ortalli.

1914

The industrialization of the 
group begins with the insta-
llation of a mill.

1925

Incorporation of the Second 
Generation with the entry of 
Josep and Ramón Pont Creus.

OUR HISTORY
120 years of family tradition, internationalising Mediterranean values and culture.
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1890’S 1910-20’S 1930-50’S 1960-80’S 1990’S 2000’S 20162010-15

2006

Creation of  Borges Natio-
nal for the B2B market in the 
United States.

2007

Participation in the industry 
for olive processing in Mo-
rocco.

2008 

Subsidiary in Egypt for pur-
chasing olives directly from 
farmers.



OUR PRODUCTS
These are fundamental ingredients of Mediterranean 
cuisine, especially olive oil, seed oil and Modena vinegar. 
Olive oil has been recognized by nutritionists around 
the world for its abilities to reduce cholesterol levels in 
the blood and prevent certain diseases and premature 
ageing.

We have production centres in key locations which 
because of their proximity to the source, guarantee 
maximum quality and storage life for the fruit. Our pro-
ducts exceed the most stringent quality and traceability 
checks throughout the process of production and distri-
bution, with our main business areas being:
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OLIVE OIL SUNFLOWER HIGH OLEIC SUNFLOWER

BALSAMIC VINEGAR 
OF MODENARAPESEEDGRAPE SEED



Innovation management is for us a key tool in creating value. 
Focusing clearly on the future, we continue to dedicate our 
efforts to the development of products and processes that 
allow us to be pioneers in our sector, upholding the highest 
quality standards and ensuring that our customers and consu-
mers get products that meet their needs and expectations, in 

very complex and diverse markets.
We firmly believe that anticipating is the best way to lead a 

business into the future. That is why we have made an impor-
tant investment effort to investigate, innovate and improve 
processes, thus guaranteeing the competitiveness and future 
of the company.

OUR MAIN ONGOING PROJECTS ARE INTENDED TO ACHIEVE:
• New extraction systems.
• New applications for the recovery of by-products.
• New industrial packaging.
• Improvements to the refinery processes.
• New products.
• New conservation technologies.
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QUALITY INNOVATION 
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 TO ENSURE THE SAFETY AND HEALTH OF OUR CUSTOMERS, WE HAVE:
 • Certified food quality and safety checking systems.
 • Continuous monitoring of our facilities
 • Dissemination of information to customers to ensure safe use of the products and services offered.
 • Analysis of critical points and product quality controls.
 • Regulatory inspections and compliance with applicable requirements.

Quality forms part of our culture: “Always give what is expected 
of those who are part of this Organisation, at the right mo-
ment, in the right amount and in the right form.” We extend this 
commitment to our suppliers, as well as those who carry out the 
continuous improvement of all phases and activities, through 
quality-control checks and traceability programmes.

The effectiveness of these programmes is regularly evaluated 
by independent experts.

The highly demanding certifications we hold, along with the 
experience and professional skills of our employees, allow us to 
offer our clients and consumers the highest standards of quality, 
traceability and food safety.



Development of the Group’s 3rd Equality Plan, whereby the following 
objectives are established:

Ensure equality of treatment and opportunities for women and men in 
the company.
Provide for measures in the Plan aimed at reconciling work and family life.
Review the harassment protocol, and procedures in case of non-com-
pliance.
Review the practical manual on non-sexist language.
Promote personal and professional development.
Implement a social benefits programme to guarantee quality and sta-
bility of employment to enhance the reconciliation of working life and 
family matters.
The “Borges te Cuida” (Borges Cares for You) programme aims to 
transfer values, promote healthy habits and generate commitment to 
being a sustainable, healthy and supportive company.
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EMPLOYMENT POLICY AND STAFF STABILITY PRINCIPLES:

 • 

 • 
 • 

 • 
 • 
 • 

 • 

OUR PEOPLE

An environment 
that encourages 

dialogue

An environment 
of reconciliation

Diversity and
Equality

Retention
of talent

Internal promo-
tions and profes-

sional careers 

CSR AND SUSTAINABILITY
Our commitment to our stakeholders 
extends to all those whom the company’s 
activities may significantly affect, or 
whose actions may impact our ability 
to successfully develop our strategy and 

achieve our objectives.
As a result of dialogue and participation 
mechanisms involving our stakeholders, 
four major areas of work have been 
defined, for which the priority aspects 

for the Group’s management have been 
identified.
These were the bases for defining our 
Sustainability and Corporate Social 
Responsibility Strategy, as well as establi-

shing milestones and objectives that will 
allow us to evaluate our evolution over 
the next five years and which are sum-
marised in the following table:

OUR PLANET OUR COMMUNITY

•
•

•

•

•
•

•

•
•

OUR PEOPLE SUPPLY CHAIN 

•
•
•

The actions of today must not compromi-
se the needs of the future, neither those of 
the company nor of society.

OBJECTIVE:

To minimize the environmental impact of 
our operations.

LINES OF WORK:

Risks concerning the supply and mana-
gement of water.
Packing and packaging of products.
Strategy on climate change, policy and 
environmental awareness.

Engineering and promoting changes 
that can improve the quality of life 
for society.

OBJECTIVE:

Contribute to generating sustainable 
communities. 

LINES OF WORK:

Health and nutrition.
Promotion of healthy lifestyles.
Dialogue with relevant stakeholders.

The success of a company is the result of 
the talent and well-being of its emplo-
yees.

OBJECTIVE:

To promote the development of collabora-
tors.

LINES OF WORK:

Diversity and equality.
Employee health and safety.
Attracting, developing and retaining ta-
lent.

Promoting responsible manufacturing and 
consumption as part of our objectives.

OBJECTIVE:

To take ethical, environmental and social is-
sues into account in the supply chain

LINES OF WORK:

Supply chain management.
Evaluation of supplier CSR compliance.
Code of Conduct and Anti-Corruption.

•
•

•

•
•
•

SAFE 
ENVIRON-

MENT



Reduction of waste generated by process improvements and 
management optimisation (grease, sludge, etc.), prioritising 
destinations for recovery, recycling or energy recovery, as in the 
case of ineligible everyday residues, as in the case of unusable 
everyday waste. 

The proper functioning of our treatment plants is a fun-
damental aspect of  the daily development of the activities of 
the plants, and that is why its optimisation is an environmental 

objective for the Organisation. 
In 2012, the purification and sludge separation system was 

modified, obtaining satisfactory results, both in terms of the 
quality of the discharge and the reduction of waste water 
sludge. Continuous adjustments and improvements allow us 
to continue reducing the pollution values of these waters and 
the quantity of sludge to be managed, as can be seen in the 
following evolution chart.

OUR PLANET

• Ongoing renewal of industrial equipment, replacing it with 
new technologies that are more efficient and generate less 
pollution.
• Better techniques and exploitation processes in our own 
purification plants, reducing consumption of the chemicals 
used and outputting more environmentally-friendly waste 
water.
• Energy audits at each production centre.

• Continuous studies to encourage recycling and weight re-
duction for all containers.
• Ongoing annual training regarding environmental protec-
tion matters.
• Worker awareness training regarding key environmental 
issues.
• Publication of the Practical Green Office Guide that collects 
tips for energy, water and paper savings.
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As part of Borges International Group, we aim to achieve a 
balance between our activities and sustainability, through 
our commitment to the environment.

 We recognize that every Organisation must develop its ac-
tivity in a sustainable way, integrating economic, social and 
environmental factors into its strategy and policy.

MAIN MEASURES TO MINIMIZE THE IMPACT OF OUR ACTIVITY ON THE ENVIRONMENT:

WASTE MANAGEMENT

The environmental factor of residues is one of the most impor-
tant and influential for any agri-food industry. 

 In terms of type, the wastes generated are almost entirely 
non-hazardous. Less than 0.5% are hazardous, or unusual 
wastes derived from laboratories, workshops and other auxiliary 
operations.

 With proper segregation processes in the factory and at the 
office, the company can recover these materials appropriately. For 
this reason, our continuous work on training staff in good environ-
mental practices results in a continuous improvement of at-source 
segregation processes, increasing the recoverable fraction extrac-
ted and decreasing the everyday waste mix.

KEY MILESTONES:

5% 13%
Reduction of 

WATER CONSUMPTION 
at the Tárrega plant.

Reduction of the
ENERGY CONSUMPTION 

at the Tárrega plant.

97% 99%
EVALUATED 97%

OTHER PROCEDURES 3%

NON-DANGEROUS 99,9 %

DANGEROUS 0,1 %

AMOUNT OF SLUDGE IN THE PURIFIER 
(KG SLUDGE / M3 PURIFIED)

0

1,2

2,4

3,6

4,8

6,0

2010 2011 2012 2013 2014 2015

5,09

3,01
2,81 2,83 2,58
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9%
KG CO

2
/T

18%
G CO

2
/T

32%
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2
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SUPPLY CHAIN
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OUR COMMUNITY
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Our relationships of trust are based on a responsible service, with a business model sensitive to social rea-
lities and sustainable management processes that add certainty to our future.

We are members of various organisations committed to social and environmental progress, such as:

Two factors are crucial in the pursuit of high quality standards: our staff and the use of the most advanced techniques. As a 
company, we are close to society and committed to it, contributing to its development through our way of doing things and the 
initiatives that we carry out in three areas:

We conduct various collaborations 
with associations, non-profit bodies 
and public bodies.

We are present at events held in our 
immediate neighbourhood.

We focus on sport as an integra-
ting element and a way to promote 
healthy life.

• The Association of Diabetics of 
Catalonia.
• The Spanish Association of Trans-
plants.
• Collaboration with AETAPI (Spanish 
Association of Autism Professionals).
• Collaboration with the Spanish As-
sociation Against Breast Cancer.

• Collaboration in the traditions and 
popular festivals of the areas where 
the Group carries out its manufac-
turing activities, collaborating with 
municipalities, neighbourhood asso-
ciations and other institutions.

• Support via contributions of mo-
ney or products to various types of 
sporting events such as school ra-
ces, popular treks, hikers’ associa-
tions, etc.

HEALTH CULTURE SPORTS

DURING THE YEAR, THE FOLLOWING INITIATIVES WERE CARRIED OUT:

Working on the sustainable development of the supply chain 
is key to our Social Responsibility strategy. Therefore, we ex-
pect the same commitment from our suppliers, contractors 
and collaborators, in order to:
• Mitigate risks of any violation of human and social rights.
• Ensure integrity and ethical conduct.
• Reduce the environmental impact of the organisation.

Our contracts include clauses relating to the operations 
of our suppliers as part of the ethical management of the 
supply chain and our quality code.

In recent years, we have expanded the internal moni-
toring teams responsible for the approval and continuous 
evaluation of national and international collaborators.

• Definition of social and environmental criteria for the 
selection of suppliers, as part of the Supplier Code of 
Conduct.

• Approval of the Ethical Principles for suppliers and co-
llaborators and establishment of the Ethical Channel 
for suppliers.

• Improvements to the Social Responsibility and Sustai-
nability Self-Assessment Questionnaire for the supply 
chain.

• Analysis of fundamental aspects such as transpa-
rency, business ethics, human rights, social action, 
quality and environmental care.

BODIES WE WORK WITH



We are part of the Borges International Group family-owned group, with the third and fourth generations of the 
Pont family represented on the board of directors and with a fully professionalised management. This gives us a 
great spirit of improvement and growth, and - true to our origins - the land, with its tradition and values typical 
of the Mediterranean lifestyle.

Our greatest strengths are our values and our global 
sales network made up of more than 6,000 pro-
fessionals who enjoy the support of nearly 1,000 
specialized in purchasing operations, back office 

services, administration, finance, IT, and all aspects 
of technical and legal support, ensuring that any 
form of contact with Borges is always a satisfactory 
experience.
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OUR ORGANISATION

Group of companies dedicated 
to agriculture, industry and the 
B2B trade of nuts and
dried fruits. Present in 54 
countries.

Group of companies dedicated 
to the marketing of products, 
under the brands of the Group,
mainly in the retail and OOH 
channels. Present in 91 coun-
tries.

Group of companies dedicated 
to agriculture, industry and the 
B2B trade of olive oil and seed 
oils. Present in 53 countries.

Egypt (Cairo) Borges For Food Industries Egypt Olive oil milling and supplies.

Morocco (Marrakech) Framaco S.A. Packaging plants for olive oil and olives.
Spain (Tàrrega) Borges Agricultural & Industrial Edible 

Oils
Oil milling, bottling facilities and edible oils commercialization.

Spain (Cabra) Capricho Andaluz, S.L. Oil milling, bottling facilities and edible oils commercialization.
Sunisia (Sfax) Société des Huiles Borges Tunisie Olive oil bottling facilities 
Tunisia (Sfax) Société Borges Tunisie  Export Marketing of olive oil.

United States 

(New Jersey)
Borges National USA, Corp. Marketing of edible oil.

Italy (Modena) Ortalli, Spa Manufacturing and marketing of Modena vinegar.

LOCATION COMPANY NAME ACTIVITY
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BAIEO GROUP COMPANIES

BORGES INTERNATIONAL GROUP IS THE LEADER IN…

• Borges-branded olive oil in 25 countries.
• Noble nuts, Modena vinegar and balsamic 

creams in Spain under the Borges brand.
• World leader in organic olive oil.
• Microwave popcorn in Spain with Popitas.
• Nuts in Spain and worldwide.
• Portions all over the world.
• Olives in France under the Tramier brand.
• Olive oil in France within the OOH channel under 

Borges brand.

• Olive oil, vinegar and olives in the United States 
under the Star brand.

• Marinated artichokes in the United States under 
the Cara Mia brand.

• Olive and olive oils in Russia under the Borges 
and ITLV brands.

• Olive oils and pasta in India under the Borges brand.
• The most widely distributed oil and vinegar 

brand in the world.
• Exports of olive oil in Tunisia.



BORGES 
AGRICULTURAL 
& INDUSTRIAL 
EDIBLE OILS 
WORLDWIDE

254.776 53
SALES DESTINATION 

COUNTRIES

6
FACTORIES

358
EMPLOYEESTONS SOLD

429.915.000
EUROS IN SALES
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2
COMMERCIAL 

OFFICES

Borges National Corp.

Borges For Food Industries Egypt

Borges Agricultural & 

Industrial Edible Oils, S.A.U.

Capricho Andaluz, S.L.

Framaco S.A.

Société des Huiles Borges Tunisie

Société Borges Tunisie Export

Ortalli, Spa

Industrial

Commercial

Without a BAIEO presence

With a BAIEO presence
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KEY MILESTONES

INCREASE 
IN SALES FOR 

THE COSMETIC 
SECTOR

EXPANSION OF 
THE PRODUCT RANGE 

IN ISRAEL 
AND CHINA
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NEW PRIVATE 
LABEL BRANDS 

IN BRAZIL, MEXICO 
AND JAPAN

WORLD LEADER SALES OF 
EXTRA VIRGIN 

ORGANIC 
OLIVE OIL 

ENTRY INTO 
SWITZERLAND  

INTO THE TWO MAIN 
CHAINS IN THE COUNTRY

ACQUISITION 
OF ORTALLI 

MANUFACTURER OF 
MODENA VINEGAR IN ITALY 

 

BY VALUE BY VOLUME 

CLASSIFICATION OF SALES BY PRODUCT FAMILIES

Olive Oil

Seed Oil

Other products

Olives

39,3%

22,6%

16,0%

By-products 

Vinegars

Pastas, sauces and pickles 

Prestigious presence with own stand at the main fairs 
in the sector, such as Anuga PLMA Amsterdam, 
PLMA Chicago, Food Ingredients Paris 
and Bulk Oil Madrid. 35,6% 75,1%



www.borges-baieo.com


